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Media trial is a phrase that was used in the 20th and 21st century to show the impact of the media in the coverage of an individual’s reputation to create a perception that the person is guilty or innocent even before the verdict has been passed. When the media publicize a case it becomes difficult to conduct a comprehensive investigation since the public will be waved into believing the story created by the media. In most cases, common law trials are dramatic and the media may influence the verdict passed on by the court. The number of the media trials have been increasing tremendously due to the rising demand for entertainment. The facts of the cases are only presented on the basis of entertainment. The media personnel has started channelling more resources into the exhaustive investigation to get the real facts in a criminal case. It is now a norm to see a journalist being actively involved in crime investigation through human interactions. Moreover, the dramatic judicial systems have gained the media attraction. In the old day's media trials acted as lesson objects but today they are being treated as the form of entertainment. The interaction between the media industry and the judiciary system has brought up a wide source of entertainment through movie scripts, episodes for weekly crime and law dramas, and content for infotainment talk shows, books, and other commercial spin-offs.  Based on the knowledge gained from the criminal proceedings, the media industry can come up with great content for entertainment. Series like Suits, Quantico or How to Get Away with Murder are intertwined with the concepts of the judicial systems (Munster, 1992). 
All media forms should be viewed from a perception of a collection of business for profit. By understanding this concept, the media centre will only cover cases that will attract media attention. In the event of a serious case, media houses can gain huge profits from the coverage. For instance, in the O.J Simpson case, many media houses covered the case since he was a sportsman with a great reputation. People will only remember him as the person with a case but not the excellent national football league player. The media played a crucial role in shaping the perception that the public had towards Simpson.
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